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Section Seven -  4-H and Social Media  

Social Networking 
Social networking is more than a communications tool. It is a way for 

people, particularly young people, to hang out together, an extension 

of their social lives and places of self-expression. The possibilities so-

cial media presents to enhance communication, share ideas and  

promote the 4-H program are recognized by 4-H Manitoba, not only 

between members, but with all groups in the program. 

 

4-H Manitoba recognizes the benefit that participating in various forms of social media tools can provide 
for telling our story. While this creates new opportunities for communication, collaboration and promotion 
internally and externally, it also creates new responsibilities for 4-H youth, staff and volunteers to both 
safeguard the interests of 4-H Manitoba and to maintain the confidentiality of information that is inherent 
in 4-H Manitoba's business operations.  We want to make certain that all staff and volunteers understand 
what is recommended, required, or prohibited. 
 
For the purposes of these guidelines, social media means any facility for online publication and commen-
tary, including, without limitation, blogs, wikis, and social networking sites such as Facebook, LinkedIn, 
Twitter, Flickr, Instagram and YouTube. 
 

 Always use the 4-H name or logo appropriately. 4-H and the clover logo are copyrighted by 4-H Can-
ada and the guidelines are available at www.4-H-Canada.ca . If found in violation, you will be  
notified to resolve the issue. 

 

 Social media identities may not use 4-H Manitoba’s name or logo without prior approval from the 
Executive Director. 

 

 Please notify 4-H Manitoba when a club or organization opens a social account. This helps ensure 
positive promotion of local activities to promote the 4-H program when or if appropriate. 

 

 Never share confidential information including things such as personal contact information,  
unpublished details about programs, financial information, or stakeholders. 

 

http://www.4-H-Canada.ca


____________________________________________________________________________________________

Check out www.4h.mb.ca for updates                                            Section Seven  -   4-H and Social Media  -2  

 Consider privacy settings. Be mindful of posting information that you would not want 
the public to see. What you publish will be around for a long time, so consider the con-
tent carefully. 

 

 Be honest. Never say anything that is dishonest, untrue, or misleading and avoid copy-
righted material.  Make sure to give a source if you are using someone else’s words/
ideas. It is good general practice to link to others' work rather than reproduce it. If you 
make an error, be up front about your mistake and correct it quickly. If you choose to 
modify an earlier post, make it clear that you have done so. The best way to be inter-
esting, stay out of trouble and have fun is to write about what you know. There is a 
good chance of being embarrassed by a real expert if you write about topics you are 
not knowledgeable about. 

 
 Only share 4-H important information that would be useful or applicable to a majority 

of your member/leader/volunteer base. Avoid anything that will be viewed as political 
or supporting causes that are not consistent with the 4-H image or organization.  

 
 If forwarding a message with an attached link, be sure to check that the link and the  

messaging is something you should be endorsing by forwarding. 
 
 Respect your audience. Don't be afraid to be yourself, but do so respectfully. Avoid 

ethnic slurs, offensive comments, defamatory comments, personal insults and  
obscenity, as well as provocative topics and arguments. If you speak about others, 
make sure what you say is factual and that it does not vilify them. If you have a  
complaint or knowledge of wrongdoing, discuss it with the offender or their superior 
(leader, organizing committee, executive director) in a private setting. 

 
 Think about the consequences of posting something. The fact that social media is so 

quickly published is both a blessing and a curse. Be sure to proofread and edit spelling 
and grammatical errors; auto correct can quickly change the intent of your message. 
Reflect on what the implications of putting those words or pictures out there might 
be. If in doubt, have someone else read it over and give an opinion. 

 
 Ask for permission to post photos of others. Just because someone poses for a picture 

with you, does not mean they want their image on social media. If you are posting  
photos where faces are recognizable, be sure to have all people 
shown complete the  
4-H Manitoba Photo Release Form found at www.4h.mb.ca One al-
ternative is to post  
pictures of people from the back or use close up shots of an activity 
that exclude the face. 

 

http://www.4h.mb.ca
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